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renewable electricity for six
sites across the UK.

At Mondelez International, we are
working toward our goal to source
all cocoa volumes needed for
Chocolate brands, through Cocoa Life,
our signature cocoa sustainability
sourcing program by the end of the
year. Cocoa Life focuses on tackling
the root causes of complex systemic
issues in cocoa farming. As of the end
of 2024, approximately 91% of cocoa S
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progress from 80% in 2022). Y year across the UK & Ireland, using
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o ~100% wheat volume needed plastic.”* That's the equivalent of
S for Europe business biscuits 40 double decker buses!

production is grown under
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the Harmony charter™

Based on a mass balance approach, which means that the equivalent volume of cocoa needed for the products sold under our chocolate brands is sourced from the
Cocoa Life program. Excludes organic certified consumer offers for Green & Black’s. For more information, visit cocoalife.org.
** Goal and reported information for wheat volume sourced under Harmony is based on a controlled blending approach, which means that we aim to have a minimum of
70% of Harmony wheat in our products under our biscuit brands in Europe. For the remaining 30%, equivalent volumes for that portion are grown under the Harmony
program but may not be purchased by Mondeléz International. For more information, visit Harmony.info
300 million Cadbury sharing bars per year: Based on forecasted 2026 sales volumes, excluding non-certified wrappers and considering the use of mass balance
material, Sept 2024. 600 tonnes of post-consumer plastic each year: This figure is the forecasted volume for the first full year on the market (2026), Sep. 2024
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