
Category 
Insight – F&S



F&S is a seasonal category, with sales 
soaring at Easter and Christmas

23% said they purchased when 

they saw it and remembered 
they needed it, large impulse 

opportunity

Sunday only accounts for 48% of all 
roasts – many are mid week!

43 packs of 
Bisto sold every 

minute!

There are 1.2bn Roast 
occasions every year!

Flavours & seasonings

Premier foods are #1 in flavours & seasonings

Circana – Value Sales 2024
PF AAA Survey
Kantar WPO – Jan 2025

Nations favourite 
dry stock#1 ambient gravy 

brand in the market

The flavours & seasonings category is worth £52m in the convenience channel and is growing +1.2% YoY

Shoppers are 
looking to create 
more special in 

home occasions

Ambient Gravy worth 
£179m in Total 

market

#1 Indian brand in 
independent retailers

59% of consumers are 
increasing how many 
meals they cook from 

scratch 

Mid week 
roasts are 
+18% YoY

#1 table salt In 
convenience

£3.5m brand!



The Gravy category is worth 
£168M Consumers are looking for Elevated 

Experiences but still need quick 
convenient solutions

75% of Respondents cited 
health as important 

consideration when buying 
breadcrumbs

Flavours & seasonings

Circana – Value Sales Jan 2025
Kantar WPO – Jan 2025

The flavours & seasonings category is worth £52m in the convenience channel and is growing +1.2% YoY

80% of Roast Dinners contain 
Potatoes

78% of Gravy 
Shoppers are aged 

45yrs+
Bisto is the only brand to 

support the category with a 
consistent £5M annual media 

spend reaching 76% UK 
audience

80% of Chicken dinners are 
consumed in the evening

Roast Potatoes voted 
the UK’s favourite 

element of the Roast 

59% of people want to eat 
more roasts at home 

Home made soup is the 
#1 occasion for stock!



Christmas

Kantar & Circana Xmas 2024 review
Circana Value Sales – 12w/e 4th Jan 2025.

Convenience shoppers opted to 
visit shops themselves more 
during Christmas 2024 than 

2023. 

We spent more on our roast 
dinners during Christmas vs 

the rest of the year

Special Displays increased in 
importance to drive Impulse 

purchases

Christmas is one of 
the biggest occasions 
for the f&s category.

We spent 5 minutes less preparing our roasts 
vs 2023 as we continue to look for convenient 

solutions.

Most buyers don’t just buy from one F&S 
category over the Christmas period and 

are cross category shopping 

Ambient Stock seeing most growth 
of bulk purchasing in Total Market

In Total Market Bisto 
Turkey 190g saw the 

highest sales of limited 
edition skus

Meat extract grew +26% in the 
convenience channel over 
Christmas 2024 vs 2023!

Christmas dinner 
spending grew +3.5% 

Whilst chicken remained our most 
popular roast this festive season, 

beef has also grown share and 
proved to be favourable this year

Novelty Xmas has seen 
more growth than the rest 

of F&S

Gravy, stock and stuffing play a key role in our roast dinners



Easter

PF AAA survey – Easter 2024
Circana Value Sales – 4wk Feb 2024 – S&I

2 in 5 shoppers buy into 
the F&S category over 

Easter

1 in 3 people will 
have a big easter 

meal.

65% of people will eat a 
roast dinner on Easter 

Sunday

Easter is one of the largest 
occasions for the F&S category.

Of those having a big Easter meal, 
65% will have a roast dinner.

16% of shoppers trade up 
at Easter, 59% purchase 

their usual items.

shoppers save their Easter 
category spending until the 

end, with nearly half the event 
spend coming in the week of 

Easter itself

We saw soaring growth in London 
& South compared with moderate 
growth elsewhere over Easter 2024

Easter is a great 
opportunity to 

encourage shoppers to 
trade up!

66% of shoppers look for 

seasonally relevant flavors in 

familiar formats

People celebrated by eating a 
roast dinner which was mainly 

roast Lamb

Source: PF AAA Easter study, Sample size = 400. What day did you have your main Easter meal (that you did most of the food shopping for)

Drive sales through comms – 
highlight core range



The Nation's Favourite
Bringing the family together with our core range

Paxo Stuffing



1.2BN Roast Dinners every 
year in UK

30% of UK Households 
regularly cooking Roasts

Sunday only accounts for 
48% of all roasts

Source: Kantar

Roast are evolving with Mid 
Week Roast +18.3% YOY*





So how can 
we support?

• Strong portfolio of 
insights and data, 
including our own 
internal AAA surveys.

• Internal planogram 
support

• MCR & Core range 
leaflets and documents

Creating excitement 
around seasonal events 
like Christmas & Easter.

Stock the right PMP products

Grocery Partners website

The right NPD for 
the convenience 

channel
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