
Ramadan Insight



The importance of Ramadan
PF AAA survey asked 116 Asda 
shoppers, responsible for the 

grocery shopping in their 
household
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Where else do you purchase your food requirements for 
Ramadan or Eid?

50% of shoppers said they would purchase 
their Ramadan items in a local/independent 

store as opposed to a supermarket.

3 in 4 shoppers say 
that cooking healthier 

Ramadan meals is 
important to them. 

PF AAA – 2022
TGM Research Ramadan report 2023

Mid march is when we see a 
peak in Ramadan shopping



support

Plain flour saw +4.8% 
growth in the S&I 
channel during the 

weeks of Ramadan 2024

Self raising flour saw +4.8% 
growth in the S&I channel during 

the weeks of Ramadan 2024

Ambient 
breadcrumbs saw 
+27.5% growth in 
the weeks of 

Ramadan.

Desserts to make took 
over £8m in the 4 weeks 

of Ramadan 2024

Custard to share up +10.4% 
in the 4 weeks of 
Ramadan vs 2023

Total grocery up +1.4% in 
Ramadan 2024 vs 2023 
showing Ramadan is a 

driver of sales in 
independent retailers

Circana 4wk sales 6th April 2024 
– S&I channel and Total market  



Favourite dishes

TGM Research – Ramadan 2023 – worldwide study

For Ramadan, a considerable 38% of 
shoppers do their essential shopping just 

before the start of the Holy month.

72% of shoppers say hunting for the 
best deals is important and Ramadan is 
the best time to find the best deals.

95% of shoppers will be looking 
for good price products
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