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Cat Single Serve Wet
Food has 30% share

of Cat & Dog Food
Sales

Whiskas & Sheba are the
Top 2 brands driving growth
in the category,
contributing £75m MAT

Nielsen CPS Homescan 27" Jan 2024 | CWSS
MAT Brand Growth Total GB excl. Pet Specialist
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Dog Wet Food
accounts for 20% of
Pet Food Sales

The top 3 brands are
Butchers (14%), Winalot
(10%) and Pedigree (10%)
and are all in growth in the
last year

(Share of Category)

Nielsen CPS Homescan 27" Jan 2024 | Dog Wet
Food Total GB excl. Pet Specialist

In Convenience,
small packs of Dry
Food serve
customer’s needs
the best

Harringtons is the largest brand
of small bag Dog Dry Food,
Purina One is the largest of Cat
Dry Food

Nielsen CPS Homescan 27t Jan 2024 | Dry Pet
Food (Small Pack) Value Sales MAT Total GB
excl. Pet Specialist

Treating is a growing
category in Pet Food,
in the last year Cat
Treats grew 14% and
Dog Treats 12%

Dreamies is the Number 1 Cat
Treats Brand and grew +£9.4m
MAT, Pedigree is the Number 1 Dog
Treats Brand and grew +£10.5m
MAT

Nielsen CPS Homescan 27t Jan 2024 | Cat & Dog
Treats Value Sales MAT | Total GB excl. Pet
Specialist
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